SUMMER POP UP BARS

ML BOK BAR
PH I LLY 1gor South gth Street Philadelphia

'This former vocational high school has

transformed into a vibrant community of

studios, workspaces, and businesses. The

seasonal pop up bar on the 8th floor provides

great views, a relaxed atmosphere and a
simple menu of tacos, rice bowls, and

dumplings.

SPRUCE STREET
HARBOR PARK

3o1 S Christopher Columbus Blvd, Philadelphia

Spruce Street Harbor Park is so much more than a beer
garden, but we can't resist grabbing a cold beverage whenever

we visit.

'This incredible urban beach, managed by the Delaware River
Waterfront, transforms every summer into a vibrant oasis of
tood trucks, hammocks, lawn games, arcade stalls, and of
course, bars. Parking can get crowded, so try to navigate there
using public transportation or bike if possible.

UCITY SQUARE

36th and Filbert Streets, Philadelphia

The Philadelphia Horticultural Society transformed a
vacant lot in University City into an open-air,
European-style urban orchard.

The pop up garden will offer drink and food specials
on Mardi Gras Mondays, Taco Tuesdays, Wine
Wednesdays and Thursday Yappy Hours welcoming
canines and their companions. It sounds like these
PHS gardens just keep getting better every year.

1717 Arch Street, Philadelphia C ITY

As much as we love outdoor beer gardens, we have
to admit, the prospect of enjoying a cold beverage
on the 51st floor, overlooking the city sounds
incredible. Turns out, lots of folks agreed, and
Skygarten was named “best new beer garden” by
Philadelphia Magazine in 2016.

Developed by the masterminds behind the authen-
tic German “Bauhaus Schmitz”, the menu includes
staples like a wurst platter and Bratwurst sandwich.
As well as plenty of vegetarian friendly options.
Don’t miss the views and brews at this great spot!

WI D E Various Parks Throughout the Philadelphia

We can’t begin to explain how much we love “Parks
on Tap” the innovative program operated by the
Parks and Recs Department, and the Fairmount
Park Conservancy. A traveling beer garden, it visits
20 different parks in 20 weeks. A portion of all
proceeds from the events goes directly to the park,
to help fund programing, renovations, and
maintenance. Drinking and eating for a good
cause? How could we not?
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/ There aren’t many places like Philadelphia. And there are even fewer real estate companies like Solo Real Estate, a

s ﬂ I-“ family owned company serving Center City Philadelphia and surrounding areas for more than 50 years.

REAL ESTATE It’s easy with Solo.



